1st MALAYSIA KLANG INTERNATIONAL EXPO 2015
& 39 KLANG YIWU FRIENDSHIP CITIES INTERNATIONAL COMMODITIES EXHIBITION
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Exhibition Date [ B# : 4-6.12.2015 i

Show Time R HETH : 10.00am-6.00pm

Exhibition Venue &M%t : GM Klang Wholesale City (GM Klang #t % 1)
Jalan Kasuarina 1, Bandar Botanic Capital, 41200 Klang, Selangor Darul Ehsan, Malaysia
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ADVANCING INTO CHINAASEAN SILK ROADS
CREATE A MULTI-BILLION BUSINESS OPPORTUNITY
o R F I EIXT RIS ASEAN BUSINESS MATCHING SESSION
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F /844 / Organized by:
o F_],EE EF' —q—;'é\ ﬁ 7\—

it 3% B / Venue sponsored by:
» Gamuda GM Klang Sdn Bhd
Klang Chinese Chamber of Commerce and Industry (KCCCI)

www.klangyiwu.org
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We firmly believe that as the leading port city
= of Malaysia and an important hub for
logistics, import and export trade of the
region, Klang can become the gateway for
business people to enter the global market,
especially the South Asia market which has a
combined Rlopulation of 2.2 billion compris-
ing, ASEAN, India, Middle East, Australia
and New Zealand. By joining forces, Klang
and Yiwu, China’s internationally well-known
wholesale city for small commodities, can
' offer immense opportunities for business
' people from the two cities and the rest of the
" world to explore the vast international
£ commodities market.
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Objectives of KYICE:

- To enhance the competitive edge of Klang as a world-class port
city and Malaysia's position as the beachhead for Chinese
business people to venture into South Asia, providing a coopera-
tive platform for Malaysian and Chinese businesses to connect
with foreign enterprises and professional buyers more speedily
and accurately, thereby marketing Malaysian and Chinese
products to the rest of the world.

Why KYICE?

« It has built up its prominence and track record with the success
and favourable response received in the last two exhibition;

« ltis an interactive and flexible exposition featuring visitor-friendly
Themed Activities such as commodities exhibition zone, forums
and talks, business matching, benefiting the exhibitors, business
people and the public;

- Itis an exposition designed for targeted exhibitors, organisations,

multinational companies, international buyers and chains;

- |t offers reasonable booth rentals, timely exhibition schedule,

comprehensive promotion and publicity, and the most diversified
varieties of commeodities;

* It has excellent accessibility as the exhibition venue, GM Klang

R

is only 8 kilometers away from Port Kfang and 3
uala Lumpur and the Kuala Lumpur International

Wholesale Ci
minutes from
Airport (KLIA).

easons for doing business in Malaysia:
Business-friendly government policies which offer a variety of
business and investment concessions and convenience to
foreign investors. The wholesale and retail sector has been
actively promoted and earmarked as one of the National Key
Economic Areas (NKEAs) under the government's Economic
Transformation Programme iETP). The demand for consumer
goods is immense in view of the rapid population growth (2.3%)
of Malaysia.

* Malaysia is ranked one of the world's top 20 trading nations and

the 16th largest exporting nation; ranked 21 in terms of compe-
tiveness in the world and 5th in the Asia Pacific re%ion. In
addition, it is China’ largest trading partner among ASEAN
nations and the second largest contributor of intra-ASEAN trade;

« Malaysia has a sizeable Chinese population (the second largest

ethnic group in the country) which is also the country’s economic
drivers. There is no language or cultural barriers for business
people from China to do business here. In addition, Malaysians
are multilingual and proficient in various languages such as
Chinese, English, Bahasa Malaysia and Chinese dialects;

+ Political and social stability, and ethnic harmony enjoyed by

Malaysia coupled with relatively cheap house prices have made
it an ideal destination for investment and living;

- A good understanding and insight by Malaysian Chinese

= Availabili

business people on the characteristics and demand of ASEAN
and Halal market. The regulations on Halal products formulated
by the JAKIM (Department of Islamic Development Malaysia)
have become the global benchmark for Halal certification, s%niﬁ-
cantly facilitating the development of intemational Halal markets
in the Middle East and the world; and

of well-developed trade- supporting facilities,
infrastructure and transportation system; professional business
culture, strict but fair trade rules which provide comprehensive
legal protection to the public and the business community.

- The ASEAN countries are engaged in a process to transform

ASEAN into a real economic community by the end of 2015. With
the aim of grouping Asean countries into a single market and
production base to allow for real scale companies operating in
the region to be competitive and efficient.

- Asean has a population of nearly 600 million people, total trade

reached approximately US$2.5 trillion.At the same time, it was
forecasting the GDP f,c_;l:)row’ch rate is exceed 5% per year, this is an
important indicator of business opportunity.

» The AEC sets the foundations of a single market and production

+ Mala

base allowing for the free movement of goods, services,
invesment, capital and skilled labor.

ia has now officially become the ASEAN 2015 Chairman,
The businessmen should take advantage of its ASEAN chairm-
ship platform to explore the vast international and Asean market,
let 2015 be the of great success.
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Invite  manufacturers, wholesalers, distributors, chain
businesses and service industry companies from Yiwu, all
around China, Klang and ASEAN to participate as exhibitors.

EAibkEE;E ! Exhibition Highlights

- FEEX: gmERENES
WRHENERNE R, BEAMEMEFRE.
Themed Areas: Product exhibition
To ease navigation through the huge expo grounds, exhibi-
tors will be grouped according to themes such as domestic
products and International Pavilion.
- EES: BEIRIE
Adivities Highlights : Seminars and summits
. '1/52 ﬁjkmijxnw(
ﬁ'hiﬁﬁﬁﬂﬁ’] Aike, BREBESIZERRSEENEVER
WAkS, HELEEARE. SH. HE. TRRRE

IEJ_O
Themed Business Matching: Business and Trade Negotiation

Focus on attracting new investors and trade negotiation.
Businesses include bilateral investment, distribution, whole-
sales, retail and investment for the setting up of factory.

& E3aEl / Exhibition Scope

- BREM/ BRIV ERIL: BRE R .
Halal food / Food industry and agriculture: Foodstuffs,
agricultural products.

- BHEA& BAPERS ENEET G, KBS M REH&-
Daily household products: Cleaners and toiletries, plastic
and glass bottles products, leather products, cookeries.

- BTHZR BT, BEET M RSN AT, Rihhkfh.

Electronic and electrical products: Electronics, electrical
appliances, accessories, lights and lamps, security and
safety products.

- A e: TERS, B H<e, HALS, VB, PEER.
Machinery and hardware: Tools and hardware, building tools
and hardware, hardware for daily use, machinery, bathing
products.

- RSl BERSMERRS, /. UK. #tE. BTHES
 RUZEBRBSURBNMSAZZURS, BE. ETEE
< EES BIR. XEFR. R Bib=.

Service related industry: Communication and information
service, finance, logistics, wholesale, e-Commerce, agricul-
tural supporting services and intermediary and consultancy
services, education, medical and healthcare, accommoda-
tion, food and beverages, cultural and entertainment, tourism,

and property.

B&RES ;‘Spemal Highlights

T

%EFF Ay, AEFEIREIASS, FEEREETT.
Walk the world

Focus Asean Market feature product to international buyer.

- DG EBER
REHAIFMSEHHEIME, IEFIFEE.
Welcoming Cocktail
Promote Buyer-seller interaction networking

=
—X—EEMNERE, EHXMEIH, —HAE
International buyer activities
One to One Business Matching Sessions

- KYICE #Z1;
REBRAORITR, IRRAEN, TERREEE.
KYIEC Award
Most Innovative Booth Design Award

£ R B\ / Exhibitors’ Benefits
HAECSREEANNNNE SEH:
These key tools for value-added publicity and promotion are
included in the participation package:
* EoiEE

HESRBEANNSERE, 24%2h%E, RETIMEK

Shov:r directory - publish exhibitors info and exhibit products,
distribute to the visitors.

+ KYICERuh
gzﬁﬁﬁHEtKchEﬂnﬁ Lo Al O vh LB IR B E

KYICE website links - Buyer can search for more exhibitors'
info in KYICE website.

- KYICE /KCCCI& 7
BERTR E2RAAME
KYICE / KCCCI e-letter - E-letter preview to showcase
exhibitors' products.

- SihERY
TARMEREBBIER (BFREBR) L2RE, KHE
ZEBE B.

Visitor promotion - Organizer will provide exhibitors with the
invitation cards (e-version) to assist exhibitors in promoting
your participation.

* MAEZHRHIB VR RRE
SEGEZREELA AF T

Pre-arrange business matching sessions - to meet
international buyers and pursue new market leads.
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1st Malaysia Klang International Expo 2015 &

3rd Klang Yiwu Friendship Cities International
Commodities Exhibition

HEj/Date : 4-6.12.2015
Bfg / Time : 10:00am - 6:00pm
3 / Venue : GM Klang Wholesale City,

Jalan Kasuarina 1, Bandar Botanic Capital,

41200 Klang, Selangor Darul Ehsan, Malaysia.

A7 / Admission:
- ARFEAZEAL. BEBEUARER. {XFT05-06/12/157F
BT 2R, BAREIL.
The exhibition is open to professionals, traders and business-
men. Only open to public on 05-06 Dec15, register is a must.
- B EXARMIIRETE E BT,
Business matching session must register with the organizer
in advance.
BB NpE B RIREEE
LENHHIRF
- All visitors must be in proper business attire. The organizer
reserves the right to refuse entry those deemed inappropri-
ately dressed.

§E1¥1‘! / Participation Detail ;
- FoEPE(z Standard Booth -
@R /Size: 9 sg. meter (3m X 3m)

+ RM 4,000 (E#EL / per booth)

- EB8A31AATEITHEN, S#EARM 3,600,
Early bird booking before 31th August,
RM 3,600 per booth.
A Eh B S o%H T
*( Including 6% GST)

H{fﬂiﬁﬁﬂﬁ / Booth standard facilities:
- BUER (BRSEFASISMMELSE) « . 27K
1T T3KEF. 25T 1113 Amp B EIBERIIEF.
Fascia board with exhibitor name and booth number, needle
punch carpet, 2 nos. spotlight, 1 no. information desk, 2 nos.
chairs, 1 no.13 Amp power point and rubbish bin.

, ENBRNRBELEIARER]

*PRAERAIRIT
UEHTIHIRE
BT RAE

» &/ Remark: &L NRME D2
For corner lot space, minimum booking of two booths.

St / Bare Space:

» PoEESR / Standard size: 18 sq. meter

« RM 350 &3 752K / per sq. meter

- RMARHEASHmE, SEALABTRARRWRI. 2
ﬁﬁﬂﬁﬁgi&ﬁu SEBLARAACHIEERNBEMERM
AR

IEEARER. RELTXFHA / Ofiicial Contractor
ES Exhibition Services Sdn Bhd
NS bk Jalan 1!1180 Desa Tun Razak, 56000 Kuala Lumpur,

T
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Klang Town

B4 +48 / Overview of Klang

- WA DRATRAHNBEEERREHM
Wlﬁik‘%m«%&ﬁﬁiiﬁi&[z—u %
HiLHTHERAE, EBETRESTREEK
PERE, HESE.
- BPEREANBEEDN (T ABTROE) , #
E‘sﬁﬁﬁﬁ% R, BISHA ‘nﬁﬁgﬂﬁgg

BEBRFA
B ST, BARES SRENS
\ SEEEEE OREERM.

- Situated in Klang Valley of Selangor, the most advanced state
and the most affluent region of the country, Klang is one of the
most developed areas in Malaysia in terms of industrial,
commercial and trade development. It is crisscrossed by an
extensive network of expressways and highways, linking it to
Kuala Lumpur and cities in the north and south. It is only 30
minutes from Kuala Lumpur and the Kuala Lumpur Interna-
tional Airport and is conveniently accessible, especially for
foreign investors.

- Klang is adjacent to Port Klang, the 12th largest port in the
world (located in the heart of Southeast Asia). The port offers
low import and export transportation cost and a deep sea
harbour complemented with excellent transportation and
logistic facilities, sound infrastructure and financial services.
This has made it an ideal destination and transit point for
shipping and forwarding companies, importers and exporters,
and distributors.

B4 rhiE B @A E 4 / Profile on Klang Chinese
Chamber of Commerce and Industry (KCCCI)

- 1946F5H28H 031, S IREFET

BRBRAME, EEHEELTREEA
, ZRAENSERRE, IR /NE T
VERERR, 58 REEETER

%t
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« The Chamber was founded on 28 May 1946. It has estab-

lished extensive business network with Chinese entrepre-
neurs throughout the world. It receives investment missions
for various Provinces and Municipalities from China and
leads delegations to take part in overseas trade fairs. KCCCI
encourages local Small and Medium Enterprises to go global
and forms linkages with overseas buyers.

« The Chamber acts as a bridge between Malaysian Chinese

business people and the authorities and through the Malaysia
External Trade Development Corporation (MATRADE),
invites foreign investors to invest in Malaysia. It strives to
enhance the competitive edge of Klang as a world-class port

sale city and a regional entrepot.

MEFICER / Register your pamélpahon noﬁr \mth
Q) BEDieREs
. ’ nese C

city and transform it into an international trade oentre whole- _
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